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Good to Know
The Latest Research and Statistics on  Emails and 
Newsletters

Compiled from 2020 and 2021 research.

  92% of adults (who have Internet access) use email. 61% use it daily.

  58% of email users check email first thing in the morning before checking news, social media, 
blogs, or anything else online. For many people, it’s the very first stop of the day.

  More than 60% of people say they prefer for brands/companies to contact them via email 
rather than text, phone calls, social media, or other methods of communication. 

  69% of people check email while simultaneously doing something else—like watching TV.

  81% of people read email on their phone, 74% on their computer, and 21% on a tablet.

  42% of people will delete an email immediately if looks “weird” on their phone—text is cut 
off, font is too small, image won’t load, etc.

  47% of email recipients will open your email based solely on the subject line.

  The average open rate for a newsletter ranges from 18-21% depending on your industry. This 
means, if you have 100 people on your mailing list, most likely, 18 to 21 people will actual-
ly open and read your newsletter. If your open rate is higher than 21%, then means you’re 
“above average.”

  People always want to know, “When is the best day to send out my newsletter?” The an-
swer is: there really isn’t a best day. Some reports show that Tuesday and Thursday* are slight-
ly better for sending your newsletter (slightly more people opening and reading, on average), 
but it’s a very small increase. 

http://www.youcangetitdone.com
https://coschedule.com/blog/best-time-to-send-email/


2 © Created by the team at Get It Done | youcangetitdone.com

  People often want to know, “When is the best time to send out my newsletter?” Again, 
the answer is: it varies. Some reports show that mid-morning (10 am - 11 am) is the best time. 
Other reports show that the earlier morning (7 am to 9 am) is best. Interestingly, one report 
states that early evening (around 6 pm) is best if you’re sending a newsletter to invite people 
to purchase something—like a book, product, service, etc. Purchases tend to be higher during 
the after-work / evening hours. 

  However, 50% of email marketing specialists agree that there is no “perfect day” or “perfect 
time” because every business and every audience is unique.

  Studies show that the ideal length of an email is under 200 words. (However, I have several 
clients who run multi-million-dollar companies who regularly send emails that are 200 words, 
500 words, even 1,000 words—and get excellent results from newsletters of all lengths! So, 
while brevity is wonderful, you can absolutely write a longer newsletter and still get great re-
sults: replies, bookings, sales.

  Email marketing is more effective and delivers a bigger ROI than social media. Sending a 
newsletter to your mailing list is one of the most reliable ways to nurture relationships and 
convert people into paying clients/customers. 

What’s the takeaway from this data?

  Make sure your newsletter displays nicely on a smartphone.

  Don’t worry about sending your newsletter on an “exact day” or “perfect time” because it 
doesn’t matter much.

  Keep in mind that your readers are probably distracted and multitasking. They’re reading your 
newsletter while simultaneously doing something else. Be clear, be precise, be very purpose-
ful with your words, and keep it simple. Don’t send newsletters that are vague, confusing, or 
crammed with too many different messages. Your reader is already half-distracted—so clarity 
is crucial.

  Keep your newsletter as brief as possible.
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  However, trust your creative instincts. If you feel inspired to write a longer newsletter, that’s 
totally okay.

  Remember that there are exceptions to every rule. 

  There’s no “correct” or “wrong” way to do this. No two newsletters are identical. What works 
for one person’s readership might not work for yours. 

  Be curious and willing to experiment. 
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